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As social media and online publications are on the rise, public relations has become an even more important tool than it has been in the past.

Adressing this shift, TOUCH offers public relations services, strictly for design clients.
Through the understanding and relationships we have built with editors and writers within the field, we can get story pitches and news releases in front of
the right people, increasing the chances for good exposure.
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We believe that by offering public relations as part of our service we can open the door emerging, smaller, younger & fresher design firms that
otherwise might not get the exposure they deserve, or if they were to hire a different agency for the services, they might not find the industry
experience they require, or the fees that they can afford.

understanding the industry knowing our clients and their products open communication

we are passionate about good design, beautiful each client is unigue. to tell the story appropriately, our clients’ visions and goals are our top priority
projects and the designers behind them. we we first do our homework. and of course, we keep them in the loop of our activities and
have spent our careers connected to design we must like what we learn, because, our principles track progress, which we will review together
and because of it, we have a deep understanding tell us not to promote anything that we don't regularly with them. that way we are all on the
on how things work in this field. believe in. same page.

public relations is a relationship game: forming and cultivating relationships within the industry is one of our main priorities. pr efforts are much more
effective when our contacts know us and trust that we will provide them with interesting and accurate information about our clients. Over the years
we have built a solid reputation and our clients benefit from it.
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media lists and

editorial calendars

we customize our media
lists for each client. our lists
combine print and digital
media, including blogs.

we plan ahead and actively
Create opportunities for

our clients.

press releases and
story pitches

our releases aim to provide
editors and writers with
relevant information at the
right time. we pride ourselves
on providing honest and
accurate information to our
media contacts. we pitch
story ideas to key editors
and writers and do so
strategically to differentiate
our clients’ stories from

the pack.

editor/writer
relationships

as we build and strengthen
our relationships with writers
and editors, we are fully
aware that we depend on

them to get media coverage.

in return, they should be
able to count on us to
receive fresh and
relevant information.

effective approach. as our strategies are customized for each specific partner, some or all of these will apply.

press materials

together with our clients
we create image libraries
to have on hand when
opportunities arise. as a

full service graphic design
firm, we can ensure that all
materials supplied to media
are of good quality and in
the appropriate format.

our public relations programs are generally a combination of the elements listed below. combined they allow for a comprehensive and

media tracking

as a follow-up to our media
relations efforts we operate
as a media tracking and
clipping service. we scan,
collect and document news
mentions and alert clients
of developments in their
media exposure

TOUCH clients have seen coverage in many important publications worldwide, including:

New York Times A+A Elle Decor Hinge

Los Angeles Times Dwell Los Angeles Magazine Style at Home
Wallpaper Interior Design New York Magazine Matter

Monocle Surface NYT Magazine Western Interiors
California Home+Design Angeleno Step Inside ... and more
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